
	  

	  

	  

RESEARCH: 
 The Children’s Home Society of Washington (CHSW) has been a leading children’s service 
provider of residential and group care for troubled children. Since 1896, CHSW has helped provide 
children with strong families, loving stable homes, and their best chance for happiness and success 
and offers a range of services to 39,000 children and families each year. 

 Since 1896, CHSW has continued to evolve in response to the changing needs of children and 
families. In the last 50 years they have placed over 25,000 children in secure and caring homes. The 
President and CEO of the Washington location is Sharon Osborne. For over three decades, Sharon 
has committed her personal and professional life to making a positive impact on the lives of children. 

CHSW has been praised for its outstanding professional and volunteer stewardship as well as 
the Society’s continued relevance and presence in the community after more than a century of service 
to children and families. CHSW’s funding base includes: individual contributions, corporation and 
foundation grants, United Way donations, Service fess, Product Sales and Special Events. The 
Society offers resources for families in six Core Service Areas: 

 Early Learning: Engaging with parents, caregivers, and communities to implement programs 
grounded in the understanding that the early years of a child’s life are critical to their 
development.  

 Adoption: Believing every child deserves a loving family, CHSW is committed to ensuring 
permanent homes for children and helping to support families. 

 Out-Of-Home Care: Services are designed to work towards permanency to each child and 
reduce barriers that prevent children from permanent homes.  

 Family Support: Families come for help in managing day-to-day pressures while supporting 
and nurturing their children. 

 Child and Family Counseling: Nurturing healing and recovery, CHSW provides therapy to 
children and their families seeking insight on their conflicts and emotions. 

 Advocacy: Advocating on behalf of the voiceless by educating policy makers and their publics 
on complex conditions affecting children and families.  

 

 

 



PAST EVENTS: 
The Children’s Home Society hosts various events and fundraisers throughout the year, some of 
which are highlighted below: 

1) The “Sweetheart for Adoption Campaign”- Since 2001 Wendy’s International has sponsored 
the campaign which benefits the CHSW’s adoption-related services in the Puget Sound area.  

2) This past May, CHSW hosted its inaugural Golf Classic “Fore” Kids at Bear Creek 
Country Club in Woodinville. The scramble-style golf tournament included a round of 
golf, cocktail hour, gourmet barbeque banquet, place prizes, and more. Over $60,000 
was raised to support the children and families served by CHSW across Washington. 

3) The Walla Walla branch of CHSW hosted Relay for HOPE in an effort to Walk Away Child 
Abuse. ���The Society of Washington teamed up with College Place��� Wal-Mart Associate 
Volunteer Program to Co-Sponsor the event. The day included Family Education Booths, 
Food and FREE Kid Olympics!��� All who registered received a T-shirt, water bottle and Raffle 
ticket for a chance to win great prizes. 

EVENT CHOSEN FOR CAMPAIGN: 

CHSW will host its 1st Annual “Red Stocking Run” in Seattle. The family-friendly event will 
include a 5k run, a fruitcake toss, a free 1K kids dash, and a hot chocolate garden. Proceeds 
will help support the 39,000 served by the CHSW.  

PROBLEM: 
 It is sometimes difficult when an organization throws an event for the first time because they 
don’t have past experience to learn from. There is a strong need for Public Relations for this 
particular event so it receives a lot of media exposure to ensure a turn-out and funds raised meets the 
CHSW’s expectations. 

OBJECTIVES: 
At the end of the Red Stocking Campaign, the CHSW hopes to have used P.R. to increase the 

media buzz for the Red Stocking Run through the use of key media tactics. Goals are to: 

 Have a news story ran on at least 3 major TV news stations and 3 radio stations. 

 Have at least 300 participants in the 5-mile run 

 Get 700-1000 hits on the Red Stocking Run website 

STRATEGIES: 
 Social Media- Use of social networking sites such as Facebook and Twitter to raise awareness 

as well as YouTube videos promoting the event. 
 Media- Promoting the event online (email other event blogs), television & radio ads.  



 Community Relations- Promoting the Red Stocking Run at community events that have a 
mission in compliance with that of the CHSW. Possible collaboration with local runners 
associations to raise awareness for the event.  

COMMUNICATION TACTICS: 
 Press Releases 

 Promoting for the event on the CHSW’s website 

 News Releases 

 Newsletters 

 Brochures 

 Flyers 

 Public Service Announcements 

 CHSW and various runner’s association’s email lists 

 Collaboration with groups such as Seattle Running Club. Seattle Marathon Association & 
Seattle Frontrunners 

 Promotional Events i.e. an open house offering free refreshments, prizes and music for friends 
and neighbors of the CHSW- promote the Red Stocking Run Event here. 

 Handing out hot cocoa and miniature stockings containing event flyers and candy canes to 
people who are waiting in line at retail stores during Black Friday shopping. 

AUDIENCES: 
 Adults interested in fostering or adopting children. 

 Financial donors who give to the CHSW 

 People on the CHSW email and newsletter list 

 Those interested in community service 

 Marathon runners who enjoy running for causes 

BUDGET 
$500? (Printing costs, promotional costs) 

EVALUATION: 
Did we meet the goals listed in the above objectives? Was the event financially successful enough for 
a 2nd annual run to be considered? 



 

 


